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Social Media vs. Traditional Media

Integrating a social media plan into your advertising and branding sfrategy has moved from being an
option to becoming a necassity for survival in teday’s fast moving marketplace. Mot too long ago, the
thought of adding a viral component to a marketing campaign was a nice add on but hardly a
requirement for success. Today, the companies that are going to survive and thrive are the companies
that understand the importance of social media and find the best ways to leverage its reach and power in
order to drive retums,

Social media leverages pull marketing while fraditional media relies on push marketing strategies. Pull
marketing means that the recipient of the message is in confrol of the message and in control of their
decision to act or not; versus traditional push marketing where an advertiser just pushes the message
out and hopes it sticks. The result is that social media typically reaches and influences a highly targeted
demographic versus traditional media.

What this maans for the marketar is that there is a whole new opporunity to presant a massage to a
highly targeted demographic; good pull marketing is likely o be much more effective in terms of efford
versus reward than any fraditional push marketing attempts

Social media is highly interactive while traditional madia provides one-sided messagas in a passive
format.

TV and radio advarising have the advantage of reaching huge numbers of viewers or listeners at a
single moment. There's only cne problem: You're paying for a lot of viewers or listeners who arent
necassanly interested in your product or service, The nature of traditional advertising meadia is
unavaidable: you have to pay to get the message to people who just don't care

Because online marketing targets specific custorners Wise has created significant targeted segmenis
for our participating businassas. These online consumer groups include:
= [Directories —which meet the needs of consumers that are looking for a way 1o see, feel, and
experience a business befare leaving their computer,
= Community Support participants = which enable patrons of a wide varety of non-profit and
community-based organizations to experience and recommend our participating businesseas to
their friends and families.
« Social Network participants — which enables a wide variety of like individuals fo experience and
racommend our participating businesses 1o their frisnds,

REMEMBER! Even if a business builds the bast site online, no one will find it without some promotion and
inbound links. Wise provides a business with inbownd links from the most well known local and national
search directones, making it easier for the business o rank higher on Googla, Yahoo, Bing and others, and
aven more imporiantly, easier for their cusiomers to find them.

There is a rale for traditional media in a wall plannad marketing
sirategy, however, online marketing is now on an equal level and
should be utilized as such.
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